FIGURE 4.1 The average price of alcoholic beverages has not been goh up as fast as the average price of all goods and services. As a result, alcoho beverages have become relatively cheaper, which accounts for part of the ri in consumption over the past several decades. Source: Bureau of Labor Si tistics, U.S. Department of Labor.
period that the cost of alcoholic beverages has less than dc bled, and we now see price convergence of the two."
During the last three and a half decades, the per capita cc sumption of alcohol has been on the rise. It stayed roughly ( same in the 1950s, spurted up in the 1960s, and rose slowly the 1970s and 1980s. Since 1950, the per capita consumption alcohol has risen over 30 percent.
One cannot assume that all of this increased consumpt came about because alcoholic beverages were getting cheaj: Other factors, such as higher incomes, changing health hab more tolerant attitudes toward drinking, and expanded rrd wine have dropped ' about a quarter and a fifth, respectively. Alcoholic beverages e now so inexpensive that their prices are within range of any nonalcoholic drinks. "Soft drinks and beer now sell at uehlv the same orice." savs Dan Beauchamp of the Universitylso various kinds of skills testers, such as one that requires drivers to punch random numbers into a keyboard.
